Welcome to E

Social Media Strategies for N
Advancing your Project

To join the audio portion by phone, please dial: 800.369.1820
Passcode: 2977286

please share in the chat box: What kinds of

The webinar will begin soon. While you wait,
things are you promoting on social media?
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Click this button
if you don’t see
the chat panel.

Tips for Participating

= Phones are muted.

= To share comments and ideas, use
the Chat panel. Send to “All
Participants”.

" To ask questions, use the Q&A
panel. Send to “All Panelists”.

" Links and recording will be
available after the session.

= Closed Captions can be viewed in
the Media Viewer panel.

All Participants

v Q&A
Al (0)

Dial: 800.369.1820

Passcode: 2977286
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Today’s Team

Molly Pelzer Richard Melo Bethany Sam Graziani
Corporation For Education Northwest Dusablon JBS International, Inc.
National & _
Community Service Education Northwest
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Guest Speakers

Lexie Kwiek Mike Quizon
VISTA alum, Former COII’\IPO_ratiolngfor
VISTA leader ationa

Community Service

==
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Session Goals

By the end of the webinar, you will be able to:

" Articulate ways that social media can help your project meet
specific goals

= Apply strategies to build social media audience

" Differentiate primary audiences and strengths of various social
media platforms
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Click this button
if you don’t see z= > ® B8 A <
the chat pane/_ Participants Chat QA NMedia Viewer
* Participants (1)

Chat Question ) :

How does using
social media
professionally
differ from what
you might do on
your personal
accounts?

to: | All Participants
e
send

==

R
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Reaching out to the community
takes communications

AM&Y‘( Cov'lr."e, ¥ \;Als‘fn\

MEDBANK FTROGRANM
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& Uninsured
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What can social media do for you?




You can use social media as the public
face for your project
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How to put your best face forward

" Post updates and photos
from your project that create
an emotional connection

" Get social: Develop
relationships with partners
and likeminded individuals

" Encourage others to help you
spread the word

Dial: 800.369.1820 I =ls kKXY ele]s =N 2977286



Remember, it’s not magic...

" Overnight success? It’s rare
" Growth takes time
" Works best when combined with other strategies
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Other benefits

" Free (mostly)
" Not hard to get the hang
of it

= Can take less time than
other forms of outreach
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What are the main uses?

= Raise awareness/provide
information resources

= Fuel campaigns/drives

" Engage people in
conversation
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Raise awareness/provide resources

" Works best when generating BN \atalie Veldhouse & | 2 Fotow
@l @nveidnhouse
content

Here's a blog post about the first month of
my AmeriCorps VISTA year of service

" Photos, blog posts,
newsletters give you material
to post Y me

= Sharing posts/news from
others counts
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Fuel campaigns/drives

oo Feeding America® i¥ % Follow
AMERICA & FeedingAmerica

1 in 6 people in America face hunger.
Please RT to raise awareness this

- Use SOCial media heaVily in +HungerActionMonth.
promoting events feeding.am/6016BJSAC

" Create a plan to follow
=“One month, one week, and one

RSN
-

day” is a basic strategy for 11 peopl suasies it
. unger in America. 45 o

knowing when to promote

eve nts ZE-]",'\-EETS ;:4d=u'5-: éj.. a -ﬂ.cn
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Engage people in conversation

" Replies and shares can help you
connect

" Keep conversations upbeat
= Avoid distracting chatter




Habitat
0 ma
ﬁ Hﬂl?it&t' gairll!( Loulils .

! 3 [

e . Tl

| .-|-' b1 LRl = 'I'I: .J e
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HABITAT HAPPENINGS

Creates a newsletter that can be posted across
different social media outlets. (They also have a blog.)

Dial: 800.369.1820 I =ls kKXY ele]s =N 2977286



. . . . ‘0 o
Habitat for Humanity Saint Louis ifﬁ
Habitat

for Humanity®

Saint Louis

FiF Habitat for Humanity ¥ & Follow
habitatst

Hadstat
=

Whoop! Four days away! #GiveSTLDay
@StLouisGives

May 5, 2015 Promotes its

fundraisers, events,

A 24-hour charitable challenge!

online giving event, created
to inspire the community to

na“[]ru support local nonprofits. O p p O r‘t u n it i e S

Building Homes Building Hope.

IVé 4 .
TL Give STL Day is a 24-hour and VOlunteer

Building St. Louis.

= S g; —F e d ' £ y ! [ .
Please consider donating to Habitat STL on May 5. (W I t h m u I t I p I e p O Sts )
Funds raised will:

+  Stay local.

* Help a family build and purchase a home.

+ Build energy efficient and sustainable homes.
+ Revitalize communities.
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Habitat for Humanity Saint Louis

. Habitat
Posts engaging photos for Humanity

Saint Louis

. Habitat for Humanity [@habitatst| - Aug 3

I Some of the awesome players from
@stlslamfootball - all women's football
assoc - came out to the build site to help!




Habitat for Humanity Saint Louis

. Habitat
Connects with supporters for Humanity

Saint Louis

@ Habitat for Humanity ¥ & Follow
mntn habitatsti

Thank you! We LOVED the pics!

Good people doing amazing work.

,‘_1: WEE :|_ VORITE ﬂ




What makes
this a good
post on
social
media®?

Click this button

if you don’t see
the chat panel.

MamVISTA
HVISTASD

» Participants (1)

< ¥ Chat

7
: @

N —
‘ e —

1Y
= v

Medea Viewer

Send
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Guest Speaker: Lexie Kwiek

* Lexie Kwiek
@LexieKwiek

e Catholic Charities

New Hampshire
VISTA 2012-2014

= Syracuse Northeast
Community Center
and the North East
Hawley Development
Association
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Getting Social as a VISTA

e Where is your audience?
Facebook, Twitter, YouTube

e What do they want to see?

e Who is already doing a great job?

| Lexie Kwiek @LexieKwiek - 25 Feb 2014
‘Al is for animated! How can you not have fun with a group of
@VISTAbuzz members?! #DayOfTheA

T e ) T

LS

‘A’ is for Animated!

We get things done while having fun.

B Lexie Kwiek @lexiekwiek - 25 Feb 2014

i | @MENHVT_CNCS In NH 'A' is for Always Active- on service days and
regular days, we #GetThingsDone. #DayOfTheA




Creating Content

" How much time do you
have?

Lexie Kwiek @lLexisKwiak - ¥ Mar 2014
@AmeriCorpsAlums @MENHVT_CNCS ~ | can't believe this wasn't the
=M— yersion that went viral. #ACVisibilityDay

" What can you participate
in?

When in doubt, Rosie out!

- Lexie Kwiek SLexiekwiek - 1 Aug 2014
Successiul @VISTAbuzz members and @AmeriCorpsAlums need to

& = merge traits from all of the Hogwarts houses!
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Save your pictures!

[ Lexie Kwiek @LaxieKwiek - 10 Jul 2014

* #TBT to the great @americorps service days |'ve been part of this
. year! Can't believe I'm almost an @AmeriCorpsAlums

= You will always have #tbt posts

" Could support your program
opening more social channels in
the future (especially Instagram)

oy Lexie Kwiek @lexiekwiek - 3 Apr 201
W&l #TBT NHCC AmefC orps VISTAb z program's first recorded Rosie
Pose. #AlIRosieAllTheTime

| Celebrat AmeriCorps Week }

- AmeriCorpsf
VISTA
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How can your channels support each
other?

(e @VISTA

AMERLNEWS _

. In This Issue:

Get Things Done
Lexie Kuwiek, VISTA Leader

10 hard to befieve that the majority of our Catholic Charities
VISTA members will be ending their service wilhin the next couple
of months. As a program they have fought poverty in every corner of
the state, and as individuals they have been true assets to their host
sites and communities,

ﬁ Luxis G. Kwiek

For the third year in & row. New Hampshire A

programa came fogether 10 hest an IALK

driva 1o Beneet the Mew Harr F

the resuts are in, and through

collacting eftorts we got 1,25

peoud 10 bt
o Too AT

9 TogPholo | @ AddLocation | Edit

&% Carnl Gitin, Mashew Jaseph and 2 omers lice his.

LLisa Caney Kwiek Wow congeahilaions A ot

With spring in the air, many members have been welcoming, woll done

the nicer weather with projects like the few that are highlighted in
this issue. In these few pages the reach of our program is elear- from
getting kids involved in service, to honoring and supporting our

mili families; our VISTAs are making a difference.

Unika 21

So, in such an exciting time of transition for the Catholic
Charities VISTA program, it is important to remember:
AmeriCorps VISTAs Get Things Done!

Lexie Kwiek @LexieKwick - 19 Mar 2014

@WendyCNCS~ Check out how @VISTAbuzz and other @americorps
members celebrated #AmeriCorps20 in NHL

youtu.be/YQuViSpfHOI

E YouTube

Mayors Day in New Hampshire

by Lexie Kwiek

1 year ago * 56 views

This year, more than 1,700 mayors across the country recognized
the benefits of National Service. Check out how New Hampshire. ..
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Have a “thing”

" Rosie Pose & Visibility Days

New Hampsbin: 4 L
Eiﬂmlu- 1
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Find your own formula

" Try posting on different days of the week and times
" Create shareable content
= Stay positive and creative!

Dial: 800.369.1820 I =ls kKXY ele]s =N 2977286



Top-10 best practices for social media




Top-10 best practices for social media
1. Know what you are trying to accomplish
= Raise awareness/provide information?
" Fuel campaigns?

" Engage people?

IMPORTANT: All posts should support your mission or core
messages of your project or organization.
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Top-10 best practices for social media

2. Understand audiences for different platforms

" Different platforms = different people with different interests
" More on this later
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Top-10 best practices for social media

3- Ta keaways ﬁ LowngHouston 3 L Follow
" | egve your audience with Mentoring improves attendance which
. reduces dropout #s. MT @CityYear How
SOmEthlng absent students impact our entire
] ] ] community: bit.ly/1PAgMaZ2
= Teasing an interesting e p

link counts!
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Top-10 best practices for social media

4. Make yourself look good

" Proofread
" Check links
" Come across as enthusiastic yet professional
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Top-10 best practices for social media

5. Post consistently and often

" Put yourself out there

. ° ° q
" Have something interesting to say AV 9 TaAa Y
" Don’t post too often!
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Top-10 best practices for social media

6. Remember the Hatch Act!

"Don’t use social media to support political candidates

"|t’s not in the Hatch Act, but also avoid using social media to
encourage people to join religious activities
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Top-10 best practices for social media

7. Photos

" Posts with photos do
better than those without

" Good photos are great
" Bad photos are awful

= Take some time to do it
right
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Top-10 best practices for social media

8. Ads

= Can increase visibility
" Not too expensive
" Facebook Ads and Google Adwords are examples
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Top-10 best practices for social media

9, Analytics NOVEMEER 2014 SUMMARY
39 13.7K
" Track your data to know how
effective you are 390 65
= Learn from your successes
50
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Top-10 best practices for social media
10. #Hashtags i o oo 5 2 ronow

MENHVT_CNCS

#911Day in NH as @VISTAbuzz projs
served w/@graniteuwnh Day of Caring. TY
for your servicel #lamVISTA

" Connects your posts to
searchable, trending topics

= Observe how others use
them

* Find ones most relevant to
your work




Click this button
if you don’t see
the chat panel.

Chat Question:

What do
you think
makes this
tweet
effective?

ﬁ Loving Houston X  +2 Follow

Mentoring improves attendance which
reduces dropout #s. MT @CityYear How
absent students impact our entire
community: bit.ly/1PAgMaZ2

send




Click this button
if you don’t see
the chat panel.

Chat Question:

What do
you think
can
iImprove
this tweet?

s .
ﬁ Loving Houston X & Follow

Mentoring improves attendance which
reduces dropout #s. MT @CityYear How
absent students impact our entire
community: bit.ly/1TPAgMaZ2

i_— EE H

Farticipants

send




More on best practice number two

That’s the one about understanding different audiences for
different platforms.
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Twitter

Organizations to Spreading the word Spreading the word
disseminate info to other orgs and (via links), posting
posting photos and updates or photos
updates, tweeting  in real time
about things as they
happen
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Facebook

people connecting with creating a web page that

friends and sharing items people can like, promoting

with likeminded audiences events, and creating
connections to friends of

your current supporters
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LinkedIn

people engaged in professional for posting opportunities for
learning and network building professional advancement or

learning, posting articles
related to the field

Dial: 800.369.1820 I =ls kKXY ele]s =N 2977286



Instagram

Younger people to connect For posting photos, using
(Older people are catching on ) hashtags to search for similar
photos, reaching

microcommunities (mostly of
young people)
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Others

"YouTube, Pinterest, Tumblr, Google Plus, Ello
" Worth pursuing if that’s where your audience is
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More info on audience demographics

Latinos and Blacks More Likely Than
Whites to Use Instagram, Less Likely
to Use Pinterest

% of internet users who use each social media
site, by race and ethnicity

Pew Research Center looks at
demographic trends for key
social network platforms, such

m
=

Inst
Twitt 2

F]
=]
? 5
(=]
{HE
[
N =

o, as genqler, age, race,
—— education, and income.
White [NEEY
32
)
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Planning and goal setting

" Plan ahead how often you’ll post per day or week
5-6 tweets a day is the sweet spot
1-2 Facebook posts a day appears optimal

" Set a reasonable goal for gaining new followers

3.5 percent new followers per month is average
across all industries

" Keep track of effective hashtags and successful
tweets/posts
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Resources

" Google AdWords, tutorial
" Facebook Ads tutorial

" Pew Research Center, Demographics of Key Social Network
Platforms, article

= Twitter Benchmarks by Industry, article
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https://support.google.com/adwords/topic/3119115?hl=en&ref_topic=3119071&vid=1-635782095733437041-931762933
https://www.facebook.com/marketing/videos/10152677808451337/
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://www.marketingprofs.com/charts/2014/26250/twitter-benchmarks-by-industry

Mike Quizon

= Marketing & Outreach Specialist

=Visual Design, Social Media, Email
& Web Marketing

= Twitter, Facebook
=#lamVISTA
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Telling the VISTA story

" Our challenge on the Marketing &
Outreach team is how tell the VISTA story

" Visual
= Authentic
" Diverse points of view
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Vlogging

Amerilife Vlog 2
129 views - 1 yearago

| WA Ti_HErI. !F‘ ‘

Ly

Intro to AmeriCorps NCCC
4129 views - 2 years ago

Mﬂwng On by Robyn Stegman -

AmeriCorps VISTA Volunteer. ..
96 views - 4 years ago

Dial: 800.369.1820

WATCHED

AMEHICGHF"S!WhEtiEit?[
vlog one )

by Unheard Ruckus Inspired by Sara
Loretta

5,998 views - 2 years ago

Passcode: 2977286



Interested?

= VISTA Vlogging Information Session
October 7, 2015
1:00 pm Eastern

" Send us an email!
vistaoutreach@cns.gov
202-440-3271
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mailto:mquizon@cns.gov

Evaluation

" Please take a few moments to share your feedback through
the quick poll on the right side of the screen.

" How can we improve these sessions? What topics should we
include in future webinars?

" Thank you very much for your time and participation!
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* Participants (2) x

P Chat b

Questions?
9,

" To ask a question verbally, call in
using the number on this slide and
press *1

" To ask a question electronically, use
the Q&A feature located in the
bottom right corner of the screen.
Please ask “All Panelists”
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Thank You for Your Participation!

If you have further questions or for more information, contact
us: VISTAwebinars@cns.gov

Our next webinar:

Managing Student Loans
October 15, 2015
2:00pm Eastern

Visit the Webinars for VISTAs page on the VISTA Campus
for a complete schedule of VISTA webinars
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